
Our Future
Experiences
EXP_01 

EXP_02 

Envision your Future

Girl Scout Marketplace

This experience invites girls to roleplay as responsible working professionals to pre-
pare and excite them for their future.
The Envision Your Future Experience will be set up so that girls will go through different stations that 
will better prepare them for adulthood but also excite them for their futures. The stations will show 
previews of different careers, and they can learn about personal finances, like budgeting and bills. 
There would be mock interviews, a mock day in the life of different careers, and opportunities for them 
to envision their futures like a station to try on a cap and gown.

Mission focus
The Envision Your Future Experience reinforces our mission of empowering, mentoring, and fostering 
meaningful experiences for young girls so they can strengthen their communities and the world by prepar-
ing them and guiding them through their futures in a mock setting.

Differentiators
Unlike a career day or playing pretend or dress up, the Envision Your Future Experience allows young 
girls to try different careers and activities with hands on experiences that prepare them for the real 
world in an empowering environment.

Girls can conceptualize, create, and market handmade goods to sell at the Girl Scout 
Marketplace.
The GSA Marketplace Idea is for girls to come up with, create, and promote products or services they 
can sell at the event. There will be stalls set up with a table for each girl. They will design their own 
posters and flyers for the event, practice word of mouth marketing, and set their own prices. Their 
parents and chaperones will supervise as the girls learn a lesson in designing, marketing, creating a 
product, and coming up with big ideas.

Mission focus
The Girl Scout Marketplace reinforces our mission of empowering, mentoring, and fostering meaningful 
experiences for young girls so they can strengthen their communities and the world by giving them cre-
ative freedom and teaching them new skills all while they learn how to make money for themselves.

Differentiators
Unlike Etsy or Facebook Marketplace, all of the items are made by girls k-12 in America who are learn-
ing new skills and it is also an in person event.

Co-branding Opportunities
COB_01

COB_02

GSA x Greenlight

GSA x Duolingo

A partnership with a kid safe debit, savings, and budgeting app.
Greenlight is a debit card and savings option for parents to give their children. By partnering with 
Girl Scouts this will provide the Scouts with a debit card so they can earn money at the Girl Scout 
Market and learn how to save and budget. This partnership will work great with the personal 
finance initiatives.

Mission focus
GSA x Greenlight reinforces our mission of empowering, mentoring, and fostering meaningful experiences 
for young girls so they can strengthen their communities and the world by offering the girls a way to be-
come comfortable and have experience with money, spending, saving, and budgeting, benefiting them 
now and giving them financial confidence for their futures.

Differentiators
Unlike an investing program for parents or a kids piggy bank, this initiative would prepare girls for real 
world financial scenarios and help them have a hands on learning experience with personal finance. 
Unlike Wells Fargo or other banks, this account can be easily monitored by parents and they have the 
power to put restrictions and give allowances through the program.

Links with EDU_01

GSA x Duolingo offers girls an opportunity to learn a new language and explore 
cultures on their time.
This sub brand initiative will provide girls with premium Duolingo features promoting them to learn 
new languages and explore new cultures. The girls will have opportunities within their troop to have 
meetings where they share what they learned about the culture and speak in that language. It will 
teach girls to appreciate other cultures while obtaining skills that will prepare them for their futures.

Mission focus
The GSA x Duolingo Initiative reinforces our mission of empowering, mentoring, and fostering meaning-
ful experiences for young girls so they can strengthen their communities and the world by providing them 
with an opportunity to study and learn a new language, giving them a skill that will help them in their 
futures while also offering the chance to explore and understand new cultures.

Differentiators
Unlike Little Prim or school offered language classes, this initiative will be promoted and used in Girl 
Scout meetings, girls will have the option to choose any language but the Girl Scouts will provide 
resources that help them make an informed choice. This can program can be done on the girls tablets, 
phones, or computers and they can go at their own pace.
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Our Future
Co-brand Opportunities
COB_03

EDU_01

GSA x University of North Carolina System

Personal Finance Class

An opportunity for universities to work with their local Girl Scout Chapters.
There are 16 campuses within the UNC system, a great first step in this idea to grow nationally with 
more schools. The girls can tour the colleges, work with professors, and be partnered up with se-
lect students. This partnership will help promote girls to further their education and start creating 
relationships at potential schools they want to attend. The schools will benefit from the exposure and 
relationship with the younger generations.

Mission focus
The GSA x University of North Carolina System initiative reinforces our mission of empowering, mento-
ring, and fostering meaningful experiences for young girls so they can strengthen their communities and 
the world by providing an opportunity to be mentored by college professors and students, tour and 
study in a college setting, and find their footing at what could be their future school of choice.

Differentiators
Unlike offered kids and teens programs and individual colleges, this will be a uniform concept accepted 
by selected universities and colleges that works the same way at each school with only minor chang-
es. It will be organized by the Girl Scout Organization rather than the schools and will give girls the 
opportunity to experience new things while socializing.

Teaching girls personal finance skills on earning, saving, spending, and budgeting.
A class where girls will be taught personal finance, lessons on how to best earn, spend, save and bud-
get, learn about student loans and how applying for scholarships and saving now can help. This class 
will give them knowledge so they can start have a head start on financial confidence.

Mission focus
The Personal Finance Class reinforces our mission of empowering, mentoring, and fostering meaningful 
experiences for young girls so they can strengthen their communities and the world by giving them finan-
cial knowledge and confidence that helps them make smart decisions and benefit their future.

Differentiators
Unlike bank and school personal finance programs, this one will go in depth with varied topics like 
giving them college tuition savings ideas. The class will be taught along side the use of the Girl Scout’s 
Greenlight cards so they can practice what they learn with saving, spending, and budgeting.

Links with SBI_02

Educational

Educational

EDU_03
GSA Coding
Allowing girls a functional space to learn coding and AI from professionals 
and instructors.
Teaching and promoting mental health at a young age will help girls feel more understood and vali-
dated and help them if they face bullying. They will be taught the power of journaling and there will 
be exercises on creating routines for themselves. We want the girls to have emotional intelligence and 
self awareness. 

Mission focus
The GSA x Duolingo Initiative reinforces our mission of empowering, mentoring, and fostering meaning-
ful experiences for young girls so they can strengthen their communities and the world by providing them 
with an opportunity to study and learn a new language, giving them a skill that will help them in their 
futures while also offering the chance to explore and understand new cultures.

Differentiators
Unlike Girls Who Code or SheCodes the class is included in Scout membership fees and offered in 
person. It will be open to Girl Scouts of all ages, with three skill levels designed to meet participants 
wherever they are in their coding journey.

EDU_02
Personal Wellness
Teaching girls about mental health, self care, and personal wellness routines.
Teaching and promoting mental health at a young age will help girls feel more understood and vali-
dated and help them if they face bullying. They will be taught the power of journaling and there will 
be exercises on creating routines for themselves. We want the girls to have emotional intelligence and 
self awareness. 

Mission focus
Our Personal Wellness Class reinforces our mission of empowering, mentoring, and fostering meaningful 
experiences for young girls so they can strengthen their communities and the world by providing girls 
with resources and mentorship on personal care and empower them to take care of themselves and 
speak up so they have this support and knowledge for their futures.

Differentiators
Unlike therapy or social workers, we are showing girls self worth and self care looks like taking care of 
your well being mentally and physically and to be happy and proud of themselves the way they are in a 
fun and social environment.
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Our Future
Services
SERV_01

SERV_02 

Book Club

Mentor Desk

The Book Club recommends books to young girls and gives them a safe space to 
discuss them.
On the GSA website there will be a section of recommended books and a discussion board. The list will 
be available at all times for anyone who visits the website, but there will be a log in feature where girls 
and parents can see the GSA book of the month and have discourse about the book. The books will be 
inspirational, habit building, and education focused.

Mission focus
The Book Club reinforces our mission of empowering, mentoring, and fostering meaningful experiences 
for young girls so they can strengthen their communities and the world by providing books that support 
the mission and allowing them to have discussions with each other in safe place to gain confidence 
and social skills.

Differentiators
Unlike the Scholastic or Highlights Book Club, the GSA Book Club offers primarily inspiring stories, 
habit building and educational non fiction books, as well as an online discussion board for the girls to 
share ideas and ask each other questions about what they have read.

An online advice and guidance service for girls to chat with mentors.
An online help desk on the GSA website where Girl Scouts will have access to talk to a mentor they 
have been paired up with, to get advice and general guidance. It is not a live chat, they will send in 
their question or message and wait for their mentor’s response. The idea is that the girls will feel 
supported through the program and have mentoring help within the organization. Multiple safety 
screenings would be needed for the mentors to participate.

Mission focus
The Mentor Desk reinforces our mission of empowering, mentoring, and fostering meaningful experiences 
for young girls so they can strengthen their communities and the world by providing a safe place to re-
ceive mentorship and get advice that helps them gain confidence and feel empowered while providing 
an experience of hearing guidance from individuals who have been through similar situations and can 
truly help.

Differentiators
Unlike SHIELD Mentoring and the Youth Assisting Program, this service is not run by social workers or 
therapists, but rather working professionals, college students, and Girl Scout Alumni. This difference 
means they are getting guidance for real world issues and things they may face in the future from true 

Products
PROD_01

PROD_02

The Everyday Scout Line

Planning Your Future

Branded merchandise that girls will want to use and wear with the new logo.
With the new logo and color rebrand new merchandise is needed for the Girl Scouts, parents, and troop 
leaders. This line of products will be called “The Everyday Scout Line”. Branded crewnecks, reusable 
water bottles, book bags, laptop cases, and laptop stickers will be available. With trendier designs and 
classic options, we want the girls to feel proud to sport that they are a Girl Scout.

Mission focus
The Everyday Scout Line reinforces our mission of empowering, mentoring, and fostering meaningful 
experiences for young girls so they can strengthen their communities and the world by letting them feel 
confident and excited to be a girl scout and through the increased brand awareness it will also help 
bring in more girls who we can empower, mentor, and provide experiences to.

Differentiators
Unlike Nike, our clothes and gear are branded talking points, we do not just want them to buy the 
sweatshirt but to join the Scouts.

A line of stationery, organizing, and empowering products to get girls prepared and 
excited for their futures.
The Plan Your Future line includes items that help girls be excited and prepared for their futures. It 
will be more realistic items for young girls, like goal logs, routine trackers, agendas, and planners, but 
there will also be stickers in this line for girls who already know what they want to be (ex, Future Brain 
Surgeon, Future Product Developer, etc.) to encourage them to keep going and keep making goals! 

Mission focus
Planning your Future line of products reinforces our mission of empowering, mentoring, and fostering 
meaningful experiences for young girls so they can strengthen their communities and the world  by giving 
them a place and an outline for planning their futures.

Differentiators
Unlike Papier or the Happy Planner, the Plan Your Future line is centered around girlhood and has a 
complete understanding of our target audience and what they need.

Links to EXP_01
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Our Future
Products Sub-brand Initiatives

Events

PROD_03 SBI_01

EVE_01 SBI_02

Experiment Subscription GSA Impact

Food Drive GSA Ascent

A monthly subscription to science kits with experiments that are safe but far from 
being pretend.
Not your average kid-friendly science kits, these are real experiment materials for girls to learn 
through, how to follow directions exact and learn about PPE. The girls can sign up for the subscription 
at an extra cost and receive monthly experiment kits. There will be times they break open geodes and 
identify minerals, and there will be more chemistry and biology-based experiments.

Mission focus
The Experiment Subscription reinforces our mission of empowering, mentoring, and fostering meaning-
ful experiences for young girls so they can strengthen their communities and the world by teaching them 
about science in a hands-on, safe environment that gives them an experience that allows them to learn 
and gain confidence.

Differentiators
Unlike the Scholastic or Highlights Book Club, the GSA Book Club offers primarily inspiring stories, 
habit building and educational non fiction books, as well as an online discussion board for the girls to 
share ideas and ask each other questions about what they have read.

A division of Girl Scouts that is focused on advocacy and social impact.
Designed for our tween and teen scouts, GSA Impact equips girls with the tools, knowledge, and 
confidence to understand the issues shaping their communities and the world around them. Through 
real-world projects, mentorship, and guided programs, the girls will learn how to identify social 
challenges, think critically about solutions, and take meaningful actions. The girls can organize local 
initiatives, raise awareness on a larger scale, and transform their curiosity into leadership and change.

Mission focus
GSA Impact reinforces our mission of empowering, mentoring, and fostering meaningful experiences for 
young girls so they can strengthen their communities and the world by empowering them to learn about 
social causes, use critical thinking, and ethical decision-making while socializing and gaining leader-
ship and teamwork skills. 

Differentiators
Unlike INU Youth Activism or Voyager, GS Impact goes beyond a loose club that holds discussions and 
occasional events. It instills critical and strategic thinking, leadership, public speaking, and ethical 
decision-making into the Scouts.

An organized food drive ran by the girls from advertising to distribution.
Girl Scouts will promote and help organize a food drive volunteer day in their communities. With mo-
tives of learning empathy, organization, teamwork, and having an understanding of community needs. 
First the girls will make posters and set up boxes to collect donations, then they will collect, organize, 
and pack the food before handing it out to the community. By marketing the event as a nationwide Girl 
Scout Food Drive Day, communities that do not have Girl Scout troops will feel more drawn to start a 
chapter when they see the benefits in their neighboring communities.

Mission focus
The Food Drive reinforces our mission of empowering, mentoring, and fostering meaningful experiences 
for young girls so they can strengthen their communities and the world by giving girls the chance to de-
sign posters, work on their delegation and organization skills, and get a first-hand lesson on empathy 
and community outreach.

Differentiators
Unlike local food drives like Front Porch, the Girl Scouts Food Drive is run and organized by young 
Girl Scouts from start to finish and will be the same day nationwide, with each Girl Scout’s community 
having their own food drive.

Outdoor adventure division leans into exploration and environmental stewardship.
In order to keep some of our older traditions, this sub-brand allows girls to go on outdoor adventures, 
try camping, and learn about plants and animals. Having this division keeps our new brand initiative 
in line with empowering girls to be impact-, career-, and future-focused while also promoting them to 
connect with nature and learn more about their environments.

Mission focus
Girl Scout Ascent reinforces our mission of empowering, mentoring, and fostering meaningful experiences 
for young girls so they can strengthen their communities and the world by providing girls with outdoor 
and naturistic experiences that reshape how they view themselves and what they are capable of, while 
also teaching them about their environments.

Differentiators
Unlike Every Kid Outdoor and Kids in Parks, Girl Scout Ascent is a broader leadership and development 
journey, connecting nature-based experiences with long-term personal growth.
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Our Future
Sub-brand Initiatives Events

Services

SBI_03 EVE_02

SBI_04 SERV_03

Scout Circle Girl Scout Homecoming Day

Scout Support GSA Credit System

A social networking app that connects Girl Scouts around the world.
Scout Circle works as its own sub-brand with its own objectives while still staying true to the mission. 
The app allows Girl Scouts to connect with each other, like a global pen pal matching. Girls can post 
projects they are working on, share ideas for earning badges, and collaborate on service projects. 
They can push sustainability efforts with this app as well, trading gear and supplies with other troops. 
A place where girls can experience the benefits of social networking without facing the many down-
sides. Scout Circle puts the girls’ safety first with tight controls and no outside access.

Mission focus
Scout Circle reinforces our mission of empowering, mentoring, and fostering meaningful experiences for 
young girls so they can strengthen their communities and the world  by giving them a safe space to speak 
their minds, connect globally, and socialize online in a way they have not done before.

Differentiators
Unlike Gromsocial or Zigazoo, this kid-safe social networking app has 24/7 moderation and is exclusive 
to girls in the Girl Scouts. It is a platform that allows more than just video sharing, with posts ranging 
from pictures of project progress to a simple text post asking for ideas for ways to earn a new badge.

An annual Girl Scout Family and alumni experience.
An event that brings in parents, siblings, and former Girl Scouts. An alumni reunion meets family 
camp, with girls getting the chance to show off what they have learned to their families and participate 
in fun experiences while learning stories and networking with the alumni. The parents get to mingle 
with other scout parents, and the alumni get to relive some of their Girl Scout experiences.

Mission focus
Girl Scout Homecoming Day reinforces our mission of empowering, mentoring, and fostering meaningful 
experiences for young girls so they can strengthen their communities and the world by providing girls 
with the opportunity to learn new things, have experiences with their families, and be mentored by 
alumni. It also empowers the girls to know they always have a place to call home, once a Girl Scout, 
always a Girl Scout.

Differentiators
Unlike the Mentor Desk or Family Days at varied summer camps, the Girl Scout Homecoming Day is 
a chance for Girl Scouts to have a joint experience with their families and their current mentors and 
future mentors in the alumni they meet. Activities and experiences parents will enjoy with their 
daughters while alumni get to walk down memory lane.

An online space just for parents to collaborate, share advice, and give reminders.
Scout Support is a sub-brand under Girl Scouts that focuses on the parents and guardians of the girls. 
There will be many resources through this sub-brand, like parent orientation or what to expect, short 
video explanations on badge systems, and community hubs to ask questions and give advice. This will 
also be where individual troops will have their volunteer and community support sign-up sheets for 
parents. The parents can connect the sign-up sheets and calendar with their phones to receive remind-
er notifications of upcoming events or duties. The goal is for the parents to be as informed as possible 
without being overwhelmed.

Mission focus
Scout Support reinforces our mission of empowering, mentoring, and fostering meaningful experiences 
for young girls so they can strengthen their communities and the world  by giving their parents all the 
tools and resources they need to ensure the girls are as supported and involved as they can be, and by 
showing parents how to empower their daughters.

Differentiators
Unlike HappyPillar and Easypeasy, Scout Support focuses more on empowering their daughters and 
supporting like-minded parents to stay in the loop with Scout activities rather than supporting parents 
get through tantrums, behavioral issues, and basic parenting advice.

A flexible way for girls to grow their skills and experiences, and exchange them for 
other experiences.
GSA Credit System replaces the badge system. Now, girls can earn credits for learning new things, 
making community impacts, and taking classes. They can exchange these credits for experiences like 
outdoor trips, the marketplace, or new classes. The idea is that the credits are earned through mean-
ingful action to be used on aspirational experiences.

Mission focus
The GSA Credit System reinforces our mission of empowering, mentoring, and fostering meaningful 
experiences for young girls so they can strengthen their communities and the world by empowering them 
to earn credits by making impacts and trying new skills and giving them the ability to decide how to 
spend and exchange their credits for new experiences we will offer them.

Differentiators
Unlike Every Kid Outdoor and Kids in Parks, Girl Scout Ascent is a broader leadership and development 
journey, connecting nature-based experiences with long-term personal growth.
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